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going and engaged during these challenging times. As such, Asia

Insurance Review has put together An Interactive Virtual Panel
on Healthcare Insurance, to allow a dialogue between speakers and
delegates, and to interact in real-time to learn and share expertise from = Dr Raymond Ong

across the region. ' Medical Director,
MHC Asia Group

Speakers:

There is an urgent need to keep the insurance industry momentum

The Covid-19 pandemic will be the defining issue of 2020. What changes
in healthcare and insurance thinking and behaviour will it trigger?

Coping with Pandemics & Global Health Emergency! Nardev Ramanathan

* How insurers might need to change the type of policy - the inclusions - the 2§rgggs(lﬁgjél1tant,
exclusions — how insurers would seek reinsurance to cover it and the costs of International
extending free cover.

* Contingency plans — how organisations should respond to minimise health
threats, disruption and the impact on business continuity implications -

risk management issues and legal risks. : Tan Bin Ru
* How technologies have helped contain and track the spread of COVID-19, . CEO,
f - . . . . 2 i SEA, OneConnect Financial
or organizations both in public and private sectors? How companies have | .
o oy ) Technology, an associate
repurposed existing capabilities to support the ongoing challenges? company of Ping An Group

* What is the impact of COVID-19 on healthcare insurance and how long will
the outbreak last?

NEW! Use of Ventilator for Multiple Patient Simultaneously.

What Insurers Need to Know. By, | Eric Wee
. ) . . . | - Regional Director,
Many are trying to find a strategy to mitigate the issue of ventilator shortage during Asia Pacific, ECRI Berhad

Covid-19. This discussion will provide some evidence and possible risks associated
to such off label use of a ventilator. What are the health risks? What about secondary
medical conditions that may impact patients and payors? How should such new risks

be managed?
Dr Morrison Loh

Mental and Behavioural Health Issues Amid A Pandemic - Head of Medical Directorate,

New Roles for Insurers and Employers Raffleslycal IR
A Member of

Raffles Medical Group
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Virtual Events Sponsorship Rates

Lead Sponsor: 1. The exclusivity of being the only Lead Sponsor allowed, providing you
US$20,000 with high exposure and visibility;

2. Sponsors are recognized at the beginning and end of conference;

3. Speaking slot at the Opening Session of the conference (Keynote);

4. Extensive marketing mileage as your logo will appear on all marketing
materials relating to the conference including online presence on
conference microsite and linked marketing in all e-blasts related to
conference;

5. 30 free passes for your clients and/or colleagues;

6. A profile of your company in the event report distributed to all
delegates;

7. A free full page colour advertisement in either Asia Insurance Review or
Middle East Insurance Review in the conference month;

8. A link to the webinar playback; and

9. A list of registrants for the live webinar and of visitors to the archived
playback.

Gold Sponsor: 1. Sponsors are recognized at the beginning and end of conference;
US$10,000 2. Speaking slot on the programme;

3. Extensive marketing mileage as your logo will appear on all marketing
materials relating to the conference including online presence on
conference microsite and linked marketing in all e-blasts related to
conference;

4. 20 free passes for your clients and/or colleagues;

5. A profile of your company in the event report distributed to all
delegates;

6. A free full page colour advertisement in either Asia Insurance Review or
Middle East Insurance Review in the conference month;

7. A link to the webinar playback; and

8. A list of registrants for the live webinar and of visitors to the archived
playback.

Silver Sponsor: 1. Sponsors are recognized at the beginning and end of conference;

US$7,500 2. Extensive marketing mileage as your logo will appear on all marketing
materials relating to the conference including online presence on
conference microsite and linked marketing in all e-blasts related to
conference;

3. Speaking slot on the programme;

4. A profile of your company in the event report distributed to all
delegates;

5. A free half page colour advertisement in either Asia Insurance Review
or Middle East Insurance Review in the conference month

6. A link to the webinar playback; and

7. A list of registrants for the live webinar and of visitors to the archived
playback.

Normal Sponsor: 1. Sponsors are recognized at the beginning and end of conference;

US$5,000 2. Extensive marketing mileage as your logo will appear on all marketing
materials relating to the conference including online presence on
conference microsite and linked marketing in all e-blasts related to
conference;

3. Speaking slot on the programme;

4. A profile of your company in the event report distributed to all delegates;

5. A link to the webinar playback; and

6. A list of registrants for the live webinar and of visitors to the archived

playback.

*Premium sponsorship slots are available on a first come first served basis, so do indicate your interest early.



